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ABSTRACT

This study examined the effect of social mediaonsmformation dissemination among health sociatkecs in
selected hospitals in Ibadan Metropolis. Social iagovides tremendous opportunities for peopleluding healthcare

and social workers to connect with others in thefession, across the country, and across theadvorl

The study adopted a descriptive survey design @&ngles random sampling technique was used to séhext
hundred and fifty (250) respondents from selectexpitals in Ibadan metropolis. A questionnaire g main instrument

for data collection, while descriptive statistiéeeiuency and percentage) and ANOVA were usedatar ahalysis.

It was discovered that there was a significantaféé knowledge acquisition on information disseation among
health workers in selected hospitals in Ibadan Metlis. It was also reported that there was a digant effect of
awareness, acquisition on information disseminatiomong health workers while social networking digantly affected

information dissemination among the health workerhe selected hospitals in Ibadan metropolis.

If social media is well explored by the health vesekin the selected hospitals, there is the tenglehpromoting
health information literacy and acquisition amorge tgeneral populace. It is therefore recommendat tikalth workers
should also avail themselves of the opportunitgretf by social networking to promote collaboratamong other health
professionals for effective knowledge sharing aealth care delivery. Also, hospital management ghtacilitate the use
of social media among health workers by makinglalséeé adequate infrastructure that supports intéroennectivity in

the hospital environment.
KEYWORDS: Social Media, Social Networking, Information Disseation, Health Workers, Social Work
INTRODUCTION

Social work is concerned with individuals, grouppanunities, societies, and cultures, while Sociatlim with
its digital nature offers endless possibilities ¢onnecting with each of these categories. Soc@liancan enhance social
work practice in so many ways, such as informapoovision, advocacy, social support, counselingwoeking, group

work and research Kirwan (2014).
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Social workers are adept at helping people meatiserts of needs — and so they are found in nm@oatibns
where health services are delivered. These societess are known as medical and health care sacieders. They may
serve as case managers, patient navigators, arapits. The largest percentage of healthcarealsa@rkers work in

hospital settings while some are in outpatientthezgnters.

In hospital settings, social workers may handlettisge and also review new admissions for issustsribed
addressing. They may help patients locate variessurces within their communities. In these sestitigey may work any
hour of the day or night. Health social worker nye a caseload of patients with widely varyingdse&ome will need
to weigh the risks and benefits of different heaigine options while some will need help writing adeed directives or
making an end of life planning. In addition to himg the regular routines, a health, social wonkeeds to handle crises
as they arrive. This may involve offering counsglor therapy. Social workers in medical settingmetmes treat or even
diagnose psychological conditions (Social Work bisere.org. nd).

Digital, online, and other electronic technologyvéatransformed the nature of social work practice.
Contemporary social workers can provide serviceslignts by using online counseling, telephone seling, video
counseling, cybertherapy (avatar therapy), selflgdiWeb-based interventions, electronic social oltsy e-mail, and
text messages. The introduction of diverse digdialine, and other forms of electronic social seggihave created a wide
range of complex ethical and related risk managémssoes Reamer (2013). Social media provides nayswo connect,
interact and learn. We can find people with simitderests; we can share knowledge and experieli¢esan learn from

each other, and we have an opportunity to develmpedves personally and professionally.

Information and communication technologies (ICTaitigularly the social media are becoming essettiabcial
work practice by providing increased treatment fmidses, reducing barriers to service and supipgrteffective
information service delivery Lopez (2014). Socigddia can be described as forms of electronic congation such as
websites for social networking and microbloggingotigh which users create online communities to eslraformation,
ideas, personal messages, and other content” @Bme&dia,” n.d.). Includes real-time communicatgites (e.g., Skype),
blogs (e.g., Blogger), social networking sites (eFgacebook), content communities (e.g., YouTubkay virtual worlds
(e.g., Second Life) Matthews-Juarez et al. (2013).

Social media also provides forums in which people both offer and benefit from social support. Sboiedia
also affords users tremendous opportunity to exghaimformation in a rapid, efficient, low-cost mannAllen &
Naughton (2011). Some research also shows thatidhdils use social networking sites or online déston forums to
seek information and learn from others. The powesarial media as a vehicle for transmitting infation may be
especially useful in the wake of a crisis or disagtlany modes of communication can become disduipi¢he wake of a
serious event, and people often long for accurdtemation. Social media that provides timely, aete information can
be incredibly reassuring to social workers Bord@®16). In addition, many social media platformsowall for
communication with a large number of people at shene time from around the globe. This structurevall for the
formation or strengthening of social bonds in gmamd can support collaborative problem-solvinggBamé& Conner
(2010).
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Statement of the Problem

Professional social workers must be mindful of aboiedia use because the information shared oalsoedia
platforms can be used by clients, other profes$somad the general public shape their opinions Bbocial workers as a
whole. It is also observed that social media as temhnology being adopted in social work practipessent a lot of
challenges to the health social workers. Some baciekers are not familiar with social media tookher than Facebook
and Twitter and when they do, they use it mainly dommunication and sharing information with famépd friends
instead of professional purposes. All of these rmwegative effect on information disseminationsbgial workers. It is
against the foregoing that this study investig#iteseffect of social media use on information disis@tion among health

social workers.
OBJECTIVE OF THE STUDY

This study is to investigate the effect of sociatdia on dissemination of information among healttbia

workers in selected hospitals in Ibadan Metrop@jzecifically the term of the study is :

» To Examine the effect of social media on knowledgguisition among health social workers in selebti@spitals

in Ibadan Metropolis;

* To Investigate the effect of social media on awassh acquisition among health social workers iecsetl

hospitals in Ibadan Metropolis;

* To Examine the effect of social media on the exlon of ideas among health social workers in getec

hospitals in Ibadan Metropolis;
» To suggest the measures of providing effectiveatissation of information to health social workemshiospitals.

e Finally, to make recommendations for further imgment, such recommendations will be based on treome

of the study.
Research Questions

In order to achieve the set aims and objectivethisfstudy, the following research questions shallused as a

guide in the research work.

* What is the effect of social media on knowledgeuégition among health social workers in selectespitals in

Ibadan Metropolis?

* What is the effect of social media on awarenesgyiaition among health social workers in selectedpiitals in

Ibadan Metropolis?

* What is the effect of social media on the explomabf ideas among health social workers in selelstegpitals in

Ibadan Metropolis?
* What are the ways of providing effective dissemorabf information to health social workers in hita[s?

* What are the contributions of the government towatfte ' improvement of present information- sourand

services?
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Related Studies

Social media is a platform that facilitates infotioa sharing and participation from users of thedimen order to
create and/or distribute the content (SteenkampHydk-Clarke, 2014). These platforms have shiftea émphasis of
Internet services from being consumped-based t@a@doming more interactive and collaborative,gbhgrcreating new
opportunities for interaction between organizatiand the public (Henderson and Bowley, 2010). Béstirom old forms
of media, social media can include both web-bagetl mobile technologies (Mou et al., 2013). Orgatiizes should

consider using social media because of the chariggngs among consumers.

Social media, according to Suraweera, Razali, Capulet al. (2010), referred to a process of ratatip
building among a group with a common interest. 8lochedia emerged in Nigeria principally for the pose of
socializing. Facebook was initially used only facsl discussions. Within a few years, however, chegorization of
individuals into specific groups emerged. Profesaiaroups started to spring up and within time, lihrary profession

had its own group with the sole purpose of shaidiegs and gathering first hand information regaydive profession.

According to Rogers (2012), social media is infatiora content created by people using highly acbéssind
scalable publishing technologies. At its most baginse, social media is a shift in how people discaead, and share
news, information, and content. It's a fusion ofislmgy and technology that transforms monologugeft-many) into
dialogue (many-to-many), and is the democratizatibrinformation that transforms people from conteséders into
publishers. Social media networks are good at kedwé gathering. They have been utilized in reseafrslocial sciences
to gather professional knowledge and the respofieas research objects (Poynter, 2010). With mikicof users, SNS
offers opportunities for libraries to reach outtmmmunities and gather knowledge from the inteoactietween librarians
and users (O'Dell, 2010). Users can help create lieary services by contributing their knowleddedugh an online
network (Casey &Savastinuk, 2006). The social mesitwork is efficient for communication. Researatd$ that low
-self-disclosure on social media make it easierui®rs to launch conversations with acquaintarideglvain & Smyth,
2006).

Social Media refers to the form of media technolbggught about as a result of the information shigémway
that delivers all kinds of electronic services: mbuand video, text, data to household and busifidasan, 2013).
Social media is a means of interacting with peapl&hich they create, share and exchange infoonaind ideas in
virtual communities and networks. It is an interbased application that is built on the ideologiaat technological

foundations that allow the creation and exchangesef-generated content (Kaplan, 2012 in Balar2®&4).

Social media tools are online collaborative tobist tenable people to communicate, participateabolate and
thus share information (Chua &Goi, 2010; Harinareya& Raju, 2010). Social media has also been destrias
"collaborative online applications and technologiesich enable and encourage participation, contiersaopenness,
creation and socialization amongst a community sérsi’ (Bowley, 2009:15), web-based tools and prastienabling
participation and collaboration based on individualtivities (Storey et al, 2010). Surowiecki (3Q@lefined that social
media is to make use of the “wisdom of the crowdl"group of people are better at problem-solvingtdong decision
making than the individuals alone. New ways of ineg and exploiting information dissemination afercing

organizations to expand their knowledge acquisitéminologies and practices (Mentzas et al, 2007).
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Boyd and Ellison (2007) define social media as “welsed services that allow individuals to (1) condta
public or semi-public profile within a bounded syst (2) articulate a list of other users with wholmey share a
connection, and (3) view and traverse their listcohnections and those made by others within trstesy (p. 1).
The difference between these technologies and ataerdard forms of ICTs are users are able to ntlagie views,
perceptions and knowledge public via the systenis Tdrm ties with other individuals who may havensar interests,
needs or problems. While networking may not bepttimary motivator for their use, these technologi#ésw knowledge

sharing through the creation of knowledge networks.

The impact of the more sophisticated, more glan®i@ud more “powerful” electronic media (Hasan, 203
gradually transforming society, thus, making masenplex compared to the traditional media systene ifitroduction of
films helps to convey contemporary messages viguatio programming sends messages to farmer, durellers and
civil servants more efficiently. And now the new dfree crowns it all by making it more individual, dhe spot and
efficient, especially doing away with censoring tthenecks” (Usman, 2014). The use of the internet
(via personal computers) by individuals, both ainkcand workplaces made people (having the skdlsise computers in
their daily life activities. The old message forge, heterogeneous, the anonymous and scatteréeheeds gradually
replaced by people connecting themselves via aarktef computers to share information and idea$ vgss/minimum

official interference.

According to Usman (2015), the social media aréites a list of other users with whom they sharermection.
More so, individuals and communities share, coteremd modify user generated content, construaildiqpor semi
public profile within a bounded system. Users @& flocial media also traverse their lists of corinastand those made by

others within the system. It is also free of corti@ral media control.

The IGI Global (2014) described information disseation as the distribution or broadcasting of infation.
Information dissemination has in some cases bescoritbed even as explosive (Kwon, Kim & Park, 2088} in a best
case scenario information can spread very widefané long period of time. The ever increasing cbwotion of the
internet and the revolution of information distrilmn over the last few decades, has significanttpogerated the

relationship between professionals like social weoskand their clients (Sahu, 2013).

Information dissemination as part of social worlagtice refers primarily to the provision of infortiza to
individuals and communities. It seeks to raise pesipawareness of the dangers and to promote saiavior.
It is primarily a one-way form of communicationnsmitted through mass media, including the socidlimy which may

provide relevant information and advice in a cd&eative and timely manner (United Nations - IMAZK)05).

One major function of social networks (in particulanassive online social networks) is the dissetionaof
information such as scientific knowledge, news, amdors. As an important form of social organizatimformation can
shape public opinion, inform and misinform the sbgj cause panic in a society, promote produats lieformation can be
propagated by the members of the network via nhttwanections in written, oral or electronic formue to its
importance, information dissemination or diffusioas been one of the focuses in social network relsekor example,
theories of rumor spreading are proposed in toystin@ information dissemination. Game theoreticapraach to
information propagation (namely, to learning) haeib suggested by Gale et al., Acemoglu et al. Edlivend van Duijn

explored gossiping in small (organizational) soaoitworks.
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The dissemination of health information from ttemlth social workers should be in the languagefamdat that
the people understand so as to enhance mutudigifitéity. This implies that health social workersust: (a) identify the
health needs of the people; (b) package or re-ggckach information in simple formats that are ptagle to the people;
and (c) use the languages of the people to dissg¢enhrealth issues with them (Soji — Omoniwa, Omioaind Omoniyi,
2014).

According to Akande (2014), food borne diseasesnmanicable diseases, non-communicable diseases,
socio-behavioral illnesses, teenage pregnancy, rnatemortality, and unhealthy practices constitubajor health
problems in Nigeria. The way and manner that hezdtie workers often package, re-package, and disatrinformation
about rural health challenges is not too inspirimgfact, Akande (2014) observed that a large nitgjaf health workers
like doctors, nurses, pharmacists and laboratoigntists are largely found in cities and urbanlegténts while more
community workers are found in the cities and towhen in the rural areas where their presenceppased to be felt
most.

The health social workers are specialized in digsatimg health information services such as saoitatygiene,
nutrition, reproduction and family planning, immaaiion, child and maternal care, dental care, aotiddand first aid,
among others. Health social workers also dissemiingalth information that will provide psychosocglpport to
individuals, families, or vulnerable populations they can cope with their health conditions. Théso aadvise family
caregivers, counsel patients, and help dissemimaddth information for patients' needs after disghafrom hospitals.
Health social workers like those involved in socs&rvices work in hospitals, nursing and persam@ak facilities,

individual and family services agencies, or loaalgrnments (U.S. Bureau of Labor Statistics, 2011).

Health information sources are used by social wsrkte assist in the dissemination of health infdiamato
people (Bii and Otike, 2003). They inform peopledaprovide knowledge about health and general weihdn
Health information sources as revealed by Bi an@#eO02003) are friends, parents, relatives, heedtte workers, radio,
posters and other visual aids, books, religiousldess newspapers, herbalists, television, magazfiless and video
shows, teachers, seminars and workshops. Othece®wf information are recorded music and audimrdings,
Community Based Organizations (CBOs) and group deaddrama and plays, leaflets, booklets, pamphlets
demonstrations and exhibitions. In addition, fosnaf information sources that could be utilizedtle health sector
include oral or verbal, audio, visual, print or ti&nh and multimedia (Bii and Otike, 2003; Ojedok@f07) and the most

recent of the sources being the internet and sowdlia.

Another study Sigalaa andChalkiti, (2015) invedtgathe relation between social media use and em@plo
creativity by adopting a knowledge management agpgran order to consider the influence of sociawoeeks and
interactions on individuals’ creativity. Their fimd)s highlight the need to shift focus from ideyitiy and managing
creative individuals (micro level) and/or organiaatl contexts (macro level) to creating and mamggireative social
networks (meso level). The use of social mediaeidernalizing, disseminating and discussing infdiomawith others
within various social networks as well as for conigy and generating shared (new) knowledge cahduttigger, enrich
and expand the employees’ individual cognitive itbd and provide them with stimuli for generatiagd (co)-creating

more and newer ideas/knowledge.
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METHODOLOGY

The descriptive survey research design was usethéostudy. This was considered appropriate becausean
empirical method which presents the descriptioev@nts as they were and the variables were notpulatéd. The design
also enhanced, an easy collection of factual inftion about the research problems. The study waedaut in selected
hospitals in Ibadan Metropolis. The populationtsf study comprises of Two hundred and Fifty respotsl(250) Health
Workers, which was randomly selected in Ibadan dbfmilis comprising of all the Five major Local Gowerent Areas in
Ibadan, Oyo State, Nigeria.The data collected waraalyzed using frequency counts and percentades.rdsult was

presented in the table formats.

FINDINGS AND DISCUSSION

Table 1: Frequency Distribution of Respondents by ge

Age Range | Frequency | Percentage
21 - 30 years 80 32.0
31 — 40 years 90 36.0
41 — 50 years 57 22.8
51 — 60 years 23 9.2
Total 250 100.0

Table 1 shows the frequency distribution by aget @uhe total of 250 respondents in the study,riggority of
age 90(36.0%) were between the age of 31-40 yeaits 80 (32.0%) were between the age range 21-865y87(22.8%)
were within the age range 41-50 years and 23(9v28t¢ within the age range 51-60 years.

Table 2: Frequency Distribution of Respondents by &

Sex Frequency | Percentage
Male 117 46.8%
Female 133 53.2%
Total 250 100.0%

Table 2 indicates the sex distribution of the resfemts of the study, 117 (46.8%) of the respondeats males,

while their female counterparts were 133 (53.2%)sTesult implies that there are more of femaspoadents during the

data collections in the field.

Table 3: Frequency Distributions by Marital Status

Marital Status | Frequency | Percentage
Single 77 30.8%
Married 151 60.4%
Separated 12 4.8%
Divorced 10 4.0%
Total 250 100.0%

Table 3 reveals the marital status of respondeviisre 77(30.8%) respondents parents are singl€é6Q3Po) are

married and constitutes most of the respondentarns, 12(4.8%) are separated, 10(4.0%) are didorce

I mpact Factor(JCC): 3.7985- This article can be downloaded from www.impactjournals.us




14 Akinola, John Olugbenga, Akinola, Ruth | yabodeOluwafisayo,
Adegoke, Thomas Gbadebo, | dowu, Oluwafemi Adebayo & Adegunl sauAdewole

Table 4: Frequency Distribution of Respondents by kvel of Education

Level of Education Frequency | Percentage
Primary Education 7 2.8%
Secondary Education 26 10.4%
Tertiary Education 211 84.4%
Others 6 2.4%
Total 250 100.0%

Table 4 shows the educational distribution of thspondent’s level of education 7 (2.8%) are prinsuiyool
leavers, 26(10.4%) have secondary education, vtile (84.4%) have tertiary education and 6(2.4%)eweur others.
This shows that those with higher education cautstit the majority of respondents.

Table 5: Frequency Distribution of Respondents byricome per Annum

Level of Income Frequency | Percentage
Below 7100,000.00 121 48.4%

#101,000 - 200,000 55 22.0%
#201,000 - #300,000 27 10.8%
#301,000 - #400,000 21 8.4%

#401,000 and above 26 10.4%
Total 250 100.0%

Table 5 above shows that majority 121(48.4%) eaeisw ~100,000 per annum, 55(22.0%) earn between th
range of 101,000 - ~200,000 per annum, 27(10.8%6h éetween the range of ~201,000 - ~300,000 pewuran
also 21(8.4%) earn between the range of ~301,0800,000 per annum, 26 (10.4%) earn between ~50150@ above
per annum.

Table 6: Analysis of Variance (ANOVA) Showing Effets of Knowledge Acquisition on
Information Dissemination among Health Workers

Source of Variance Sum of Square | Df UEEL F-cal | F-crit P
Square
Between groups Variance 310.033 3 103.344 5.1 2|6&0.05
Within groups Variance 4998.531 246 20.319
Total Variance 5308.564 249 |

F=5.1, Df = 3/249, P.6®

Table 6 shows that knowledge acquisition has aifgignt effect on the information dissemination amgdealth
workers in Ibadan Metropolis. The result indicatiedt F-calculated value (5.1) is greater than Eeadivalue (2.60) at the
0.05 level of significance. Thus, the hypothesissweajected and this indicated that there was aifgignt effect of

knowledge acquisition on information disseminaionong health workers in selected hospitals in Ibadatropolis.

This result is in line with the findings of Davist al (2012) and Pacharapha and Rectham (2012yaletsianos
(2013) that, knowledge acquisition is among thevises which are highly facilitated by social meddels. Therefore,
health institutions and the practitioners neednttoiporate social media tools in order to enhammenedge acquisition
practices.

NAAS Rating: 3.10- Articles can be sent to editor @ mpactjournals.us




Effect of Social Media on I nformation Dissemination Among Health Social 15
Workersin |badan Metropoalis, Oyo State, Nigeria

Table 7: Analysis of Variance (ANOVA) Showing the Eect of Awareness Acquisition on Information
Dissemination among Health Workers in Selected Ho#al in Ibadan Metropolis

Source of Variance Sum of Square | Df LEET F-cal | F-crit P
Square
Between Groups Variance 1213.948 B 404.649 24.3 0 2/6<0.05
Within Groups Variance 4094.616 246 16.645
Total 5308.564 249 |

F=24.3, Df=3/249, P<0.05

Table 7 shows that awareness, acquisition hasrafisant effect on information dissemination amomggalth
workers in selected hospitals in Ibadan Metropditee result shows that F-calculated value (24.8)émter than F-critical
value (2.60) at the 0.05 level of significance. $hihe hypothesis was rejected and this showedhbet was a significant
effect of awareness, acquisition on informationseimination among health workers in selected hdspita Ibadan

Metropolis.

This result is in line with the findings of Mpofund Salawu (2014); Fox & Duggan (2013), Quintanal¢2001)
that, there is a need for strategies that can carwate and disseminate credible health informatiora form that
consumers can use and understand. The interne¢isfdhe most widely used resources for healbrimétion.

Table 8: Analysis of Variance (ANOVA) Showing the Eect of Social Networking on Information Dissemindion
among Health Workers in Selected Hospitals in Ibada Metropolis

Source of Variance Sum of Df — F-ca el P
Square Square
Between Groups 773.722 3 257.907 | 13991 2.6/ <0.05
Variance
Within Group Variance 4534.842 246 18.434
Total 5308.564 249

F=13.991, Df=3/249,P<0.05

Table 8 reveals that Social Networking has a fiant effect on information Dissemination amongaltie
workers in selected hospital in Ibadan metropdiise result shows that F-calculated value (13.991greater than F-
critical value (2.6) at the 0.05 level of signifize. Thus, the hypothesis was rejected and thisatetl that there was a
significant effect of social networking on inforr@at dissemination among health workers in selebtesbitals in Ibadan
Metropolis.

This result is in line with the findings of the W#i(2010) that, social media tools are suitableeigloration of
ideas through social networking e.g. Facebooktdwittc, to get exposure, to find knowledge frogiabal community of

experts and to engage others to share knowledgeciefly on health services.
CONCLUSIONS

Based on the findings of the study, it can be amted that knowledge acquisition, awareness, adiuisiand
social networking had significant effects on infation dissemination among health workers in setedtespitals in
Ibadan Metropolis. Consequently, if the social ragdiwell explored by the health workers in thegitads, there is the
tendency of promoting health information literaaydaacquisition among the general populace. This biings about

effectiveness in healthcare delivery and efficieincliealthcare services.
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RECOMMENDATIONS

In view of the above findings and conclusions, flilbwing recommendations were made

Health workers in government hospitals in Oyo Stdteuld take full advantage of social media to efisigate
basic health information. This will help them reamit to many people at a time as well as improvess to
health information services.

Health workers should also avail themselves of dipgortunity offered by social networking to promote
collaboration among other health professionaleftective knowledge sharing and health care defiver

Hospital management should facilitate the use afiabamedia among health workers by making available
adequate infrastructure that supports internet edtivity in the hospital environment. This will enaage the
health workers to use the social media at worlh&alth information dissemination.

Social media should be seen by health workersrasams to create awareness of general health iafammthat

would benefit the masses and healthcare profedsiona
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